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Superintendencia de Valores y Seguros
Presente

Ref. : Envia copia de informacion '

. De nuestra consideracion:

Hacemos llegar a ustedes, copia actualizada de la presentacién
corporativa que se encuentra en nuestro sitio internet www.ccu.cl, seccién Informacién para
Inversionistas.

Atentamente,

. Felipe Pubernet Azdcar (/94
Gerente Corporativo Administracién y Finanzas

Compaiiia Cervecerias Unidas S.A.

cefsc.

Incl.: Lo indicado

c.c. : Bolsa de Comercio de Santiago
Bolsa Electronica de Chile

Bolsa de Corredores, Bolsa de Valores - Valparaiso
Archivo.

Vitacura 2670 / Las Condes
Santiago ,’ Chile

Tel: {56-2; 427 3000

Fax: (56-2) 427 3333

www,CCU-53.£0m
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f| Statements made in this presentation relate to CCU's future performance or financial results are “forward-looking statements”
U within the meaning of Section 27A of the U.S. Securities Act of 1933, as amended, which are not statements of fact and involve
uncertainties that could cause actual performance or results to materially differ, Forward looking statements include, without
limitation, any statement that may predict, forecast, indicate or imply future results, perfformance or achievements, and may contain
words like “believe,” “anticipate,” "expect,” “envisages,” “will likely result,” or any other words or phrases of similar meaning.

Our forward-looking statements are not guarantees of future performance, and our actual results or other developments may differ
materially from the expeclations expressed in the forward-looking statements. As for forward-looking statements that relate to
future financial results and other projections, actual results will be different due to the inherent uncertainty of estimates, forecasts
and projections. Because of these risks and uncertainties, potential investors should not rely on these forward-looking statements.
Our independent public accountants have not examined or compiled the forward-looking statements and, accordingly, do not
provide any assurance with respect to such statements. No representation or warranty, express or implied, is or will be made or
iven by us or any of our affiliates or directors or any other person as to the accuracy or completeness of the information or
inions contained in this presentation and no responsibility or liability is or will be accepted for any such information or opinions

Althoiigh we believe that these forward-looking statements and the information in this presentation are based upon reascnable
assumpllons and expeclations, we cannot assure you that such expectations will prove to have been correct. The forward-looking
statements rapresent CCU’s views as of the date of this presentation and should not be relied upon as representing our \news as
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P Multi-category branded beverages
company operating in Chile, Argentina,
Bolivia, Colombia, Paraguay and
Uruguay with an extensive wine export
business to more than 80 countries.

b :Broad product portfolio of highly- -
recognized brands

Ele
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...driven by a unique Busine

Model...

Based on Operating segments and Management processes with focus on
Economic, Social and Environmental dimensions...

Business Model

MANAGEMENT
OPERATING SEGMENTS PROCESSES

Plan
Preference Model
Human Resources

/ Operational Excellence \

/ Operating Budget I Invastment Budget \

; Economic

| Social Bsc

{Balanced Scorecards)

Environmantall

{1) Considered as Others/Eliminattons in CCU's financial releases
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High growth in per capita consumption, population and GDP in our current

o

}

|
1
|
1
|

Chile Argentina Bolivia Colombia Paraguay Uruguay : USA
1

‘Liters per Capita® 204 401 202 216 235 341 | 507
. 1
Litérs per Capita : :
;. Growth'): 4 2.8% 1.9% 7.8% 1.9% 4.5% 4.3% | (0.6)%

: , \ |

17.7 42.0 11.2 47.7 6.9 34 | 3185
:
1

1.1% 2.0% 1.2% 18%  03% | 08%
I
. I

8% 5.0% 4.7% 4.7% 5.3% L 1.5%
|
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High growth in per capita consumptlon population and GDP in our current

3 24 -3 1 6 - 25

markets...
= |
)
(Liters percaplta In 2014Y"  Chile  Argentina Bolivia Colombia Paraguay Uruguay : USA
41 43 34 45 41 29 ! 73
131 142 104 60 80 120 | 139
27 23 . 16 11 9 16 | 47
28 105 . M 21 < 83 ! 121
4 3 1 5 1 1 ! 47
6 .3 15 3 - 13 3 7
0 2 .0 0 1 0o 1
57 . 17 69 48 64 64
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Proven track record for organic and inorganic growth...

» Diversification from a Beer based company into a multi-category branded beverage

company
» Over the last 20 years successfully executing strategic M&A transactions
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Total Volume (mifons of HL)

Net Sales

11.4
4208
98.6
23.4%
286
23.4%
454
11.5%

12.3
492
107.6
21.9%
107.6
21.9%
48.2
12.2%

13.4
545.8
121 8
22.3%
121.8
22.3%

55.8
13.6%
25.6%

14.2
628.3
146.8
23.4%
146.8
23.4%
79.2
14.8%

157
710.2
163.9
23.1%
163.9
23.1%

" 90.4
14.2%

~zoua*’ ’

16.3
776.5
1815
23.4%
1815
23.4%
128.0
15.6%
27.4%

2010° R

17.3
838.3
200.5
23.9%
207.3
24.7%
110.7
16.9%
27.5%

18.4
969.6
227.7

23.5%
240.6

24.8%
122.8
17.6%

19.9
1,075.7
2359
21.9%
2359
21.9%
114.4
17.0%
28.1%

(5) Normallzsd refars ! perfurma
{6) Net Income altiibutable.to: Equuty
{7} RONA (Ratum on‘Nat Assais) ‘EBIT .f [Tolal Assets
Other Current Fmancual Liabilities
#.1{8) Flaase;refsrlo page;B'notes. .-




Chile

Total Volume (milons of HL)

Ric de !a Plata

16.3

1.3
39
1.1

27.4%
37.8%

16.1%

15.8%

219
15.6
5.1
1.3

29.9%
39.6%
17.2%
17.6%




| AsofMar  AsofDec ! . !
X 31th, 2015 31th, 2014 : ’ 31th, 2015 31th, 2014 !
) _ 1 : :
[

1 Cash and cash equivalents 227707 214775 : t  Financial debt 184,624 199,853 :
Other current assets 435,927 470,615 1 : Other liabilities 412,448 420,548
. Total current assets 663,634 685,390 :  Total liabilities - © 597,072 620,401 :
N ‘ o ! . I
Property, plant and equipment 868,215 851,256 1 : Net equity (shareholders) 1,047,627 1025588 |
‘Other non current assets 238,260 232,255 : y Minority interest : 125410 122912
‘Total non current assets 1,106,474 1,083,511 , : Total equity 1,173,036 1,148,500 :
. ' . I 1

: ) A :
otalassets __________A7onee tzessw | TORlTesandeadly | LTTRIM LT

As of Mar ' As of Dec
31th, 2015 31th, 2014

Interest coverage (>3.0)(1 11.60 10.83
Debt to equity ratio (<1.5)@ 0.51 0.54

Net financial debt / EBITDA®} (0.186) (0.06)
Financial debt / capilalization(%)

g R

{1) Finantial covenaiit as EBITDA /Financial Costi{2) Fir 1 Tiabititiés/-Total Equity;, {3) EBITDA is equivalent fo- ORBDA (Operal
Result Bgfo're;DépreciaiiofgandAmoriiz‘alio'n)us . f : ization refe financial'debl. plus 1otal equity;inchiding minority. interest



Organic growth
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i) Strong market share in the

i beverages sector, particularly
in categories with higher
potential
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*} Expand into neighboring
markets with a focus on core
categories
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Attractive
opportunities to
continue strong !
' organic growth in'!
' the future
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Opportunities for future inorganic growth to strengthen our current
operations and expand into adjacent categories and markets
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Opportunities for future inorganic growth to strengthen our current
operations and expan
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Opportunities for future inorganic growth to strengthen our current
operations and expand into adjacent categories and markets

1

e !

PARAGUAYH! [ BOLIVIAYE

coLomBial -

Five Investment Criteria for indrganic growth...

1. ... projects with high potential profitability in the medium run, F
| g ; with a possible limited dilutive short term effect; |
b 2. ... projects that will enable us to buy or potentially build

relevant and large scale operations;

T T

3. ... projects that will enable us to keep developing multi-
category; “,;
4. ... projects with proprietary brands and/or long term license
' agreements with strategic partners; :
5.. ... projects that will provide us competitive balance. i




» 4 Board members belong to Quifienco S.A.

» 4 Board members belong to Heineken

» 1 Independent Board member

b 63 years old average age and 13 years at the company

P 17 members integrate the Senior Management Team

P 46 years old average age and 13 years at the company
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Volumes (Th HL)
Net Sales

Gross Profit

Gross margin (%)

EBIT“’

EBM" margin (%)

6,330 3.9
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: Volumes (Th HL) 4,555 4.0
Net Sales 221,766 11.0
Gross Profit 123,030 13.7
Gross margln (%) 55 5/o
EBrr“’ 40 76 245
.EBM margin (%) 18.4%
50,299 214
22.7%




Volumes (Th HL}

Net Sales

Gross Profit

Gross margln (%)
EB“ Nl
i »EBIT‘" margin (%)

1,495
76,584 25.4
44,233 = 322

57.8%

8.5%

9,016 47.8
11.8%
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Volumes (Th HL}

Net Sales

Gross Profit

Gross margin (%)

5,328
14.7%
7,021 13.3
19.3%
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