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Santiago, 26 de noviembre de 2015

Seiores
Superintendencia de Valores y Seguros
Presente

REF.: Informacidn de Interés para e! Mercado

De nuestra consideracion:

Por medio de la presente envio a Uds., Informacion de Interés para el Mercado en Inglés, que ha
sido publicada el dia de ayer en la pagina web de la sociedad, www.vsptwinegroup.com, Seccion
Relacion con Inversionistas/Presentaciones.

Le sa ntapriente,

German Del Rio Lépez
Gerente de Administracion y Finanzas
Vina San Pedro Tarapaca S.A.

Registro Valores 0393

c.t.. Locitado

Bolsa de Comercio de Santiago

Bolsa Electrénica de Chile

Bolsa de Corredores, Bolsa de Valores — Valparaiso
Archivo.
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Disclaimer

Statements made in this presentation related to VSPT's future performance or financial results are “forward-looking statements”
within the meaning of section 27° of the U.S. Securities Act of 1933, as amended, which are not statements of fact and involve
uncertainties that could cause actual performance or results to materially differ. Forward looking statements include, without
limitation, any statement that may predict, forecast, indicate or imply future results, perfformance or achievements, and may
contain words like “"believe”, “anticipate”, “expect”, "envisages", “will likely result” or any other words or phrases of similar
meaning.

Our forward looking statements are not guarantees of future performance, and our actual results or other developments may
differ materially from the expectations expressed in the forward looking statements. As for forward - looking statements that relate
to future financial results and other projections, actual results will be different due to the inherent uncertainty of the estimates,
forecasts and projections. Because of these risks and uncertainties, potential investors should not rely on these forward-locking
statements. Our independent public accountants have not examined or compiled the forward-looking statements and,
accordingly, do not provide any assurance with respect to such statements. No representation or warranty, express or implied, is
or will be made or given by us or any of our aoffiliates or directors or any other person as to the accuracy or completeness of the
information or opinions contained in this presentation and no responsibility or liability is or will be accepted for any such
information or opinions.

Although we believe that these forward-looking statements and the information contained in this presentation are based upon
reasonable assumptions and expectations, we cannot assure you that such expectations will prove to have been correct. The
forward-locking statements represent VSPT's views as of the date of this presentation and should not be relied upon as
representing our views as of any date subsequent to the date of this presentation as we undertake no obligation to update any
of these statements. Listeners are cautioned not to place undue reliance on these forward-looking sio’remenfs as such statements
and information involve known and unknown risks.

This presentation and its contents are proprietary informd’rion and should not be reproduced or otherwise disseminated in whole
or in part without our prior written consent. Recipients of this presentation are not to construe the contents of this summary as
legal, tax or investment advice and recipients should consuit their own advisors in this regard.

Investor: Before making an investment decision, you should thoroughly inform yourself about the financial situation of the
Company and evaluate the convenience of making such investment.

Vina San Pedro Tarapacd S.A. is registered in the Registro de Valores N°0393, as of the 15th of October 1991.




VSP ' Wine Group

Others

35.3%

> |

|

\(_spt;wine.group

[

- SAN PEDRO ,-fm‘éz'c“k"

ESL 1503

L S\J\Gf)

11 YDA

“DES v'~

o“ %
casablanca % .

SAN PEDRO

@ ' f\'\ % : = .
‘ : B'-'r MARI
MISIONES C@”_Ay “v:-:- Lf\CELlA AM/

VSPT is an aoffiliate company of CCU, one
of the largest Chilean multi category
beverage companies, accouniing
revenues for USD 2,277 million and EBITDA
for USD 439 mni2. CCU is controlled by
Heineken and Quinenco, one of the
largest Chilean industrial conglomerates.

USD 293.8 miillion in revenues!?
134.2 million liters sold

Exports to over 80 countries
4,237 planted hecicrers‘ﬂ

Second largest Chilean winery in terms of
exports (by volume)} with 13.8 % market

sharet3

Leadership in-the domestic Chilean

market with 27.2% market sharel

Book Voluef‘USD 294.6 million(4

(1) CCU's stake as of September 2015 {51 hectce = 2.47 acres

(2} Average exchange rate as of September 30, 2015 LTM: 1 USD = $629.34
(3} {3) For Chile International Vinos de Chile, For Chile Domestic: Value, Nielsen
(4) Exchange rate as of September 301 2015: 1 USD = $692

vspltwine.group




VSPT's inancial summary

Volume 3Q2015 LTM Revenves 3Q2015 LTM

46% 34%

m Chile Domestic a International 2
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Vineyard & brand diversification, covering full

price spectrum
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Presence in Chile’s major wine-producing valleys
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Cachapoal Valley

Colchagua Valley
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Note: Does not include sites in Santa Helena, Grandes
Vinos de San Pedro (Totihue) and Vifiamar in Casablanca.
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Remarkable performance in interna ional
markets...

T o S B R R O T
nd packaged wine exports 20141\ Market Share {bottled and packaged

wine exports by volume)V
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...alongside a Chilean wine industry tha
presents sustained growth...
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Chilean bottled wine exporis'? Chilean wine produchon‘ ’ Th. hectares
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...in absolute terms and rela ive to new world
comparable countries...

New world countries bottled wine exports

Australia ?
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... wWith exports exceeding USD 100mn wi hin

several markets...

1
Chilean exporIs( )

USD mn
800 - 745
668
600 -
400 -
200 A
0 L T
2014
g Brazil m China " o Netherlands
VSPT position in each market within Chilean companies(?
] L~ >
rAR™
VSPT ranking

4 markets over
USD 100mn for
Chilean exports
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VSPT has consolida ed its leadership in he
domestic market...

Domestic market size: 24 mn 9LC
Growing share of premium wines
VSPT is the market leader accounting revenues for USD 108 mn

Imported wines penetration is relatively low

Market Share'’ Market Share"’
(domestic sales revenue) (premium wine, volume)

28% 4

23%

23% %
18%

13%

18%

YTD YT
—=\/SPT —e&=Concha y Toro == Santa Rita —o=\SPT =0=Concha y Toro —e-=Santa Rila




Financially, the indus ry begins to face a brigh er
cycle, with stable stocks

700 - 700
600 - Earthquake : 650
500 4 : 600
400 - i 550
Average 314.9 i/,
200 ‘t T 450
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2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015

@1 Cabernet granel, producer price a United States Dollar




Despite the challenging environment, VSPT
has grown in the last years...

Revenves (USD mn*) Operating income (USD mn*)

CAGR +7.5%

293,8

2376 241,9

201 2012 2013 2014 3Q15 2011 2012 2013 2014 3Q15

LTM LTM
EBITDA (USD mn*) : Net income (USD mn?*)
CAGR 12.9% /’cw-"
R o [ 20%
60,0 . 40,0 - - 15%
o] b 15%
40,0 - ; - 10%
55 [ 10% 20,0 -

20,0 - Fﬁ"l L 59 - 5%
0,0 B - S . 0,0 M .
2011 2012 2013 2014 3Q15 2011 2012 2013 2014 3Q15
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....with solid results in relahve and absolute
terms....

EBITDA margin®® Operating morgin
16%
20%
12%
16%
8%
12% 4%
B "” ; a % o , ‘ Ay
80/0 = T - s - - 00/0 T
2008" 2009 2010 2011z 2012 2013 2014 YTD 2008" 2009 2010 2011* 2012 2013 2014 YTD
2015 2015
—o=\/SPT =eo=Concha y Toro =eo=Santa Rita : —g=\/SPT =o=Concha y Toro =p=Santa Rita
SG&A/Sales
34%

31%

28%

25%
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...and a solvent financial position

Financial debt (Sep-2015)

Net Debt/Equity
0,43x
° O,igx 0,38x 0,34x
° -]

g Banks B Others 2 VSPT e Industry average (2)

Net Debt/EBITDA EBITDA/Financial expenses
4,4x
3,5x ° 3,5x ]
° ° 12,9x
2,0x i e
° @
0.3x —6rdx— '

_rm i 2012

2014

VSPT e Industry average!? @ VSPT e Industry average!?




Solid corporate governance

Chairman

Pablo Granifo Lavin
B.B.A
Chgirman Banco de Chile

Vice-chairman

René Araneda Largo
B.B.A.
Board member of Vinos de Chile
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Board of Directors

Carlos Mackenna lhiguez
Civil Engineer
Independent director

Francisco Pérez Mackenna
B.B.A.
CEO Quihenco

Patricio Jottar Nasrallah
B.B.A.
CEO CCU

Jorge Luis Ramos Santos
B.B.A.
Director CCU {Heineken)

Carlos Molina Solis
B.B.A
Director CCU [Heineken)

José Luis Vender Bresciani
B.B.A.
Chairman Fdsforos

Gustavo Romero Zapata
Economist
Vice-chairman Fésforos




Investment highlights

Leadership in the Chilean domestic market
- Leader in premium and fine wine segment at a local level

Second largest Chilean winemaker in terms of exports with market
share

Balanced wine portfolio reflected in brands with great potential

Exports growth opportunity (Chile and Argentina) with potential for
greater efficiency due to economies of scale

Solid financial position
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