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Senores
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De nuestra consideracién:

Hacemos llegar a ustedes, copia de la informacién que estd siendo
presentada en la 18th Annual LatAm CEO Conference, Santander, entre los dias 14 al 16 de
enero de 2014 en Cancun, México. Copia de la misma se encuentra en nuestro sitio internet
www.ccu.cl, seccién Informacién para Inversionistas.
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Statements made in this presentation relate to CCU’s future performance or financial results are “forward-looking statements”
within the meaning of Section 27A of the U.S. Securities Act of 1933, as amended, which are not statements of fact and involve
uncertainties that could cause actual performance or results to materially differ. Forward looking statements include, without
limitation, any statement that may predict, forecast, indicate or imply future results, performance or achievements, and may contain
words like “believe,” “anticipate,” “expect,” “envisages,” “will likely result,” or any other words or phrases of similar meaning.

Our forward-looking statements are not guarantees of future performance, and our actual results or other developments may differ
materially from the expectations expressed in the forward-looking statements. As for forward-looking statements that relate to
future financial results and other projections, actual resuits will be different due to the inherent uncertainty of estimates, forecasts
and projections. Because of these risks and uncertainties, potential investors should not rely on these forward-looking statements.
Our independent public accountants have not examined or compiled the forward-looking statements and, accordingly, do not
provide any assurance with respect to such statements. No representation or warranty, express or implied, is or will be made or
given by us or any of our affiliates or directors or any other person as to the accuracy or completeness of the information or
opinions contained in this presentation and no responsibility or liability is or will be accepted for any such information or opinions

Although we believe that these forward-looking statements and the information in this presentation are based upon reasonable
assumptions and expectations, we cannot assure you that such expectations will prove to have been correct. The forward-looking
statements represent CCU’s views as of the date of this presentation and should not be relied upon as representing our views as
of any date subsequent to the date of this presentation as we undertake no obligation to update any of these statements. Listeners
are cautioned not to place undue reliance on these forward-looking statements as such statements and information involve known
and unknown risks. These statements should be considered in conjunction with the additional information about risk and
uncertainties set forth in CCU’s SEC filings: Prospectus supplements dated September 16, 2013 and September 13, 2013 and the
accompanying Prospectus dated August 15, 2013; CCU’s annual report filed with the Chilean Superintendencia de Valores y
Seguros (SVS) and in CCU’s 20-F for the year ended December 31, 2012, filed with the U.S. Securities and Exchange
Commission (SEC).

This presentation and its contents are proprietary information and may not be reproduced or otherwise disseminated in whole or in
part without our prior written consent. Recipients of this presentation are not to construe the contents of this summary as legal, tax
or investment advice and recipients should consult their own advisors in this regard.
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1. CCU ove;

Quifienco S.A

"HEINEKEN

_Heineken

50.0%

50.0%

NYSE

(1) Figures as of December 31, 2013. Number of shares: 369,502,872  {2) IRGA ¢

{3) As of June 24, 2012 EV/EBITDA = B.8x; (4) As of May

27 2013 EVIEBITDA

A world of flavours

Market Cap LTM
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1. CCU overvie

P Multi-category branded beverages LTM as of June 30, 201
company operating in Chile, Argentina
and Uruguay and with an extensive Volume 20.8 million HL
wine export business to more than 85
countries
b Broad product portfolio of highly- Net sales USD 2,216 million

recognized brands

b Listed on the Santiago Stock EBITDA® USD 480 million
Exchange (since 1920)® and on the
NYSE (since 1999)®

EBITDA® margin

b Brewing tradition since 1850
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Volume 22% 2% 6% 0%
Net Sales 23% 0% 13% 0%
EBITDA® 14% 0% 7% 4%
|||..|l||G|v| ||||||| R Y e ——— = I PR e
qmzw__,._m._n_v%?v 33% 20% 15% 13% - 12% -
(**) Figure does not consolidate 50% ownership in Foods. )
This operation has additionally a 50% stake in Nutrabien,
with an option to buy the remaining shares. )

(1) Figures have been rounded (o add 100%, On a date 1o be defined, teleases wil disciose Chiles Rio d - , ! - m

mnv»mavm_ o 2, 45) EBITDA s maczm“ma to ORBDA (Operating Wum#.: Before Unnqngmao
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2. Investment
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presence in

jhly attractive
markets.



Leading multi-c
beverages pla

33w cores

Internal Estimates

Carbonated Softdrinks #2 25% 1 Nielsen

Juices / Promarca®” #2/#1 32%/43% ﬂ ﬂ Nielsen

Mineral Water #1 58% ] Nielsen

Flavored Water #1 57% \- Nielsen nu..l..
Purified Water #2 26% 1 Nielsen m
HOD #1 53% 1 Internal Estimates e 5
Sports Drinks #1 60% | | Nielsen ..a
Ice Tea #1 48% 1 Nielsen

Energy Drinks #3 11% } Nielsen g »

Pisco@ #1 52% 1 Nielsen C At (i

Rum{? #1 21% 1 Nielsen ?mﬁg

Other Spirits® #6/#3 7%/18% 1 Nielsen AR

Beer CCU Argentina #2 23% ﬂ Internal Estimates m&Hﬁ.__ gy (5) Qmww_s.@

Cider in Argentina #1 35% 1 Nielsen -

Beer Uruguay® #2 2% 1 Internal Estimates Schaeider Heineken i

CSD Uruguay #3 6% 1 Id Retail o

Water Uruguay #2 17% 1 Id Retail

Wine Domestic Chile( #3 27% 1 Nielsen

Wine Export Chile® #2 13% 1 Wines of Chile TARAPACA

Wine Argentina(® #10 2% 1 internal Estimates N

(1) Figures as of December 2012 {2) Bl-monihly information: tol
channel where we participate (excludes sy arket sates). (4
2015'in Chile and:-December 2025 in Arge ;

gha vy ai N0 Ense Cf FiESig:




...driven by

Model...

Based on Corporate Design and Management Processes with focus on
Profitability, Growth and Sustainability

Business Model

MANAGEMENT

CORPORATE DESIGN PROCESSES

Plan

(Strategic (Strategic (Corporate Consumer

Business Service Support Preference Model
Human Resources
\ _uuaacozs? Quality & /
m —I> Environment

\ Operating Budget | Investment Budget /

i
1
]
I
1
1
“ Units) Units) Units)
|
I
I
1
i

(Service Level >m3m3m::

Profitability

Growth mm 0
(Balanced Scorecards)

Sustainability




...driven by a uniq
Model...

Corporate Desig

FOCUS + SYNERGIES

Production
SBUs SSUs CSUs & Marketing
(Strategic (Strategic (Corporate Sales
Business Service Units) Support
Units) Units) Distributi
» Production p Logistic & » Shared Istribution
P Marketing Distribution services
P> Sales* » Multi-category P> Corporate
sales** services
P Plastic bottles —
and caps valuation
* Urban / High densit, o i
somes o oFural Low densiy )
Argentina & Uruguay just volumes in Argentina & )
production and marketing Uruguay

SLA

(Service Level Agreement)

Services

Evaluation

10



...with stro

attractive

High growth in per capita consumption, population and GDP in our current

markets...

(CAGR 2002-12)

,..”_
Liters per Capita®® 258 343 329 1 516
I
Liters per Capita "
0 0 0 | o)
MWMMMMSN-\_NV 3.8% 2.9% 4.0% | (0.4)% High potential
\ for organic
Population Growth(2 I rowth
(CAGR 2002-12) 1.0% 1.0% 0.2% “ 0.9% g9
I
|
I
GDP Growth®™ 47%  71%  52% ! 1.6%
|
"

(1) Source: CCU 2012 estimates for Chile, Argentina and Uruguay, de
international Monetary Fund (iIMF}, Aprit 2013, (3) GDP growth in national ¢

1



High growth in per capita consumption, population and GDP in our current
markets...

(CAGR 2002-12)

w 3
Liters per Capita( 258 343 329 m 516
m i !
Liters per Capita | ! “
G . 3.8% | 2.99 0% | (0.4) : :
AMMMWNQQNLNV m 3.8% 2.9% 4.0% " (0.4)% High potential
| | ” for organic
Population Growth(@) m _ rowth
(CAGR 2002-12) m 1.0% m 1.0% 0.2% ! 0.9% 9
_ : I
“ “ _
“ i _
GDPGrowth™ — \ 47% | 71%  52% ! 16%
| m _
: _ “

:(1y'Source: CCU 2012 est]
* International Monetary Fund

12
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(CAGR 02
4.7%

in Chile

79%

Total®

(1) Sourée: CCU as of Decémber 2012 internal estimates and Canadean 2012 (2} Figi

Figures as of December: (4) Since 2005; (6) Since 2004, (8} Sice 2008 ()
(excludes supermarket sales), (8) Industries in which CCU participates, larger numbers have been rounded |

{7) Includes Vo

Beer 40

Carbonated Softdrinks 125 2.6% 25%

Juices / Promarca 24 10.7% 32%/43% ccu’ .
Mineral Water 12 3.4% 58% S presence IS
Flavored Watert4) 5 16.1% 57% strongest in the high —
Purified Water(®) 4 34.5% 26% @—.OE.H—.— nm.ﬂmQO—.mmm
HOD®) 6 12.6% 53% "
Sport Drinks 13 43.0% 60% currently benefiting
Ice Tea® 0.3 20.5% 48% from demographic and
Energy Drinks® 0.6 62.9% 11% consumer —u—.w.—d—.w—anw
Pisco(® 2 (1.4)% 52% . .
RUm® 1 59 7% 1% trends, and Increasing
Other Spirits®™ 05 7.4% 7% 1 18% per capita

Wines 12 (3.1)% 27% consumption

13



Outstanding t
financial stre

\» Significant growth since 1992

1

|

1 ) . ) ) ) !
"v Diversification into a multi-category “ Beer Chile

, branded company _

:

I

|

'» Over the last 20 years successfully
| _executing strategic M&A transactions

Other segments

mm_._._u>3 Or_u w.:.osw

104 .4
131.6

¥ pepsico
7:1”7):275;
H / SPT f WIRE GROHT MARAN .ﬂ ~.
H R ; i _}
((Us Capital ~ Premium : : Merger between %.M ANAN
ECCUSA Increase Beer Foods® Aguas (CU - Nestlé SP - VT Pernod Ricard  * e
1994 1995 13%6 0662 2004 2686 007 2008 2069 2810 2011 012 2013
VSP CCU Argentina Promarca >nm._m_wm_o: Cansy # e CU Uruguay 9
: 0 in Helneken
Argentina L % ¢ mekert
LA VICTORIA
EIRE i QUERA
© sanreono v,mmwjxm e’ DE CHILE

(1) EBITDA is equivalent t6 O DA
December 19892; (3) Under (FR figures in
period: 4.9%. Source Banco Central de Chile
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CLP billions
Profitability
Unit Margin (Th CLPHL)® 172 179 192 208 213 234 238 253 264 284 294
EBIT® 376 459 587 665 797 1014 1240 1374 1571 1799 1812
EBITDA® 80.3 864 986 1076 121.8 1468 1639 1815 2023 2277 2359
EBITDA Margin® 232% 225% 23.4% 21.9% 223% 234% 231% 234% 241% 235% 21.9%
Net Incomet® 221 541 454 482 558 792 904 1280 1107 1228 1144
EPS (cup® 69.3 169.8 1425 151.3 1753 2487 2839 4020 3476 3854 359.3
RONA® 6.5% 9.3% 11.5% 122% 136% 14.8% 142% 156% 16.9% 17.6% 17.0%
Growth

Net Sales 3459 3841 4206 492 5458 6283 7102 7765 8383 9696 1,075.7
Cons. Volume (milonsof H) 102 109  11.4 123 134 142 157 163 173 184 198
Market Share in Chile® 340% 34.0% 337% 346% 351% 353%  35.8% 36.5% 36.5% 36.8% 38.5%
Market Share® 272% 27.6% 27.8% 27.7% 27.9% 27.9% 291% 30.3% 30.5% 30.7% 32.2%

Sustainability
First Preference® 266% 29.8% 29.1% 31.1% 31.5% 20.1%  30.0% 30.7% 31.0% 316% 30.3%
Organizational 67%  69%  72%  70%  72% T2%  73% 7%  T7%  76%  T4%

environment(19)

Source: CCU

(1) Unit Margin as Gross Margin / Consolidated Volume

(2) EBIT after El is 163.9 and 192.8 for 2010 and 2011, respectively. EBIT is equivalent to
Operating Result used in the 20-F form, figures before Exceptional Item (El)

(3) EBITDA after El is 209.1 and 240.6 for 2010 and 2011, respectively. EBITDA is equivalent to
ORBDA (Operating Result Before Depreciation and Amortization) used in the 20-F, figs. before El
(4) EBITDA margin after El is 24.9% and 24.8% for 2010 and 2011, respectively

(5) Net Income attributable to Equity holders of the parent

(6) Considers 318,502,872 shares outstanding

(7) RONA (Return on Net Assets) = EBIT/ [Total Assets — (Total Current Liabilities - Other

(11) Under Chilean GAAP. Figures in CLP Billions as Qﬁ December 2 eact ¥
{13) Inflation for the period: 3.0%

Current Financial Liabilities)]

(8) Weighted market share of all categories in which CCU participates based on most recent
estimates on each year's market size. Excludes Uruguay and cider/wines in Argentina. In the case
of Chile, excludes milk

(9) Quarterly consumer poll, which measures brand equity through asking for consumer's preferred
brand in each product segment, weighted based on most recent estimates on each year's market
size. Excludes Uruguay, cider/wines in Argentina and HOD in Chile. Methodology changed for
Mineral Water measure in 2006. Source: GFK Adimark

(10) Internal poll done to CCU employees, that measures the level of employee’s job satisfaction

15



Cash and cash equivalents
Other current assets
Total current assets

Property, plant and equipment
Other non current assets
Total non current assets

Total assets

* Proforma considers the capital ing
(3) Capitalization refers 1o financial debt plus fot
Amortization) usedin the 20-F form: (6} Excluding local bon

365,947 355,947
421,773 753,493

638,091 638,091
218,067 218,067
856,158 856,158

1,277,931 1,609,651

As of June  As of June
30th, 2013 30th, 2013

Proforma*

65,827 397,546

Interest coverage (>3.0)")
Debt to equity ratio (<1.5)®@

Net financial debt/ EBITDA®
Financial debt / capitalization®

Local Bonds duration (years

)¢

)

Financial debt
Other liabilities
Total liabilities

Net equity (shareholders)
Minority interest
Total equity

Total liabilities and equity

As of June As of June
30th, 2013 30th, 2013

Proforma*
12.45 12.45
0.75 0.51
0.86 -0.50
0.27 0.21
5.25 5.25

As of June
30th, 2013

274,846
270,917
545,764

639,619
92,548
732,167

1,277,931

As of June
30th, 2013
Proforma*

274,846

270,917
545,763

971,338
92,648
1,063,886

1,609,649

16
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Business Model

MANAGEMENT
PROCESSES
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MANAGEMENT
PROCESSES
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b Strong market share in the
beverages sector, particularly
in categories with higher
potential

1

1

|

1

1

1

|

|

|

'} Strong portfolio of preferred
! brands

') Still low per capita

' consumption

'} Steady population growth

I
"
1
1
1
1
1
1
1

} Average prices growing faster
than inflation

) Fast GDP growth

{1} Includes

and IT capex requirements; (2} Observed exchange rate as of Extraording 0

Attractive
opportunities to
continue strong

organic growth in
the future

New Productive Plants; Bottling lines, _um.&cnmé Capacily Incrense in ,m.xwm g plant

- o T e e e Ee mm o o)

CLP 585.8 ~ 600 CLP 613.6 ~ 600
billion billion

_

USD 1,188 million wﬁ USD 1,245 million _

CLP 150 billion w

USD 289 million g

19




CCK M Valdivia ,w W
\. \, ’ I\ ik
' ™ '
VSPT Molina W ) ww TBD %
V N \ .z_ ™ 5
Sidra Ciudadela | Pilar Lujan ﬁw
Argentina j R
\ I
CPCh Ovalle IV Region

/

Capex(®

Categories:

New Productive Plants

(1) Alsg includes Packaging, Marketing an
Meeting follow on approval: CLP 492,90/

CLP 585,797 ~ 600,000 million

USD 1,188 million

5

Bottling lines s¢ Productive Capacity Increase in existing plants

CLP 613,605 ~ 600,000 million

USD 1,245 million

& New Distributions Centers and Warehouses



MANAGEMENT
PROCESSES
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WCLSA

There are
several
opportunities
for future
inorganic

a) Expand into neighboring markets
with a focus on core businesses

b) Develop multi-category businesses
in Argentina and Uruguay

c) Expand into the dairy products m
market in Chile |
d) Participate in the instant powders |
market (ready to mix) such as |

coffee, tea, soups, powder milk,
among others

e) Increase market share in the food
market (ready to eat) in Chile

22



Opportunities for future inorganic growth to strengthen our current
operations and expand into adjacent categories and markets

c ARGENTI URU PAR BOL

AREAS OF INTEREST

Multi-categon
(spirits, wine, cide

(RTE/RTM)

23




Core Busine

Opportunities for future inorganic growth to strengthen our current

operations and expand into adjacent categories and markets

Zo:-muoomo

Multi-cate
(spirits, win

(RTE/RTM)

Production
Distribution

24



Opportunities for future inorganic growth to strengthen our current
operations and expand into adjacent categories and markets

Five Investment Criteria for inorganic growth...

1. ... projects with high potential profitability in the medium run,
with a possible limited dilutive short term effect;

2. ... projects that will enable us to buy or potentially build
relevant and large scale operations;
3. ... projects that will enable us to keep developing multi-
category;,
4. ... projects with proprietary brands and/or long term license
ﬁuﬂm_m.mmmm% agreements with strategic partners;
daiy products). 5. ... projects that will provide us competitive balance.
(RTE/RTM)

T

25




A worid of flavours

» Quifienco S.A.
v'Local market knowledge
v'One of the largest conglomerates in Chile
controlled by the Luksic Family
v'Listed in Santiago Stock Exchange

» Heineken

v Global footprint with operations in over 70 countries,
with additional presence in many others markets

v' Strong / leading brands and product innovation

v’ Listed in NYSE, London and Amsterdam

003 50

(1) Since 1986 50% ownership in IRSA: (2) Since 2
and Chairman since April 2013). :

\v 4 Board members belong to Quifienco S.A. J
» 4 Board members belong to Heineken

» 1 Independent Board member

fv 63 years old average age and 12 years at the company

Senior Manag

» 17 members integrate the Senior Management Team

» 50 years old average age and 15 years at the company

26
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Volume growth(%), 2008 | Srgani 4osn_un.“uwwwao ?%wuwmsa
Beer Chile -1.9 1.5 96 -29 00 84 4.6 5.6 m.m 22 -63 11 -28 -28 -1.0 -10 47 47
Non-Alcoholics 3.8 9.8 37 49 72 82 64 186 180 111 179 165 191 103 19.9 104 218 133
Spirits 5.5 6.7 66 -25 55 194 7.5 254 199 117 103 157 -29 -29 103 103 74 74

Chile 1.0 6.0 6.3 14 W.A.N 8.4 5.5 129 130 76 6.9 9.9 97 47 1.7 6.0 150 9.9

CCUArgentina 7.7 58 69 65 40 28 49 -19 -103 32 05 -1.6 -05 -05 -30 -30 -22 -22

Uruguay - - - - - - - - - - - - - - - - -
Rio de la Plata 77 58 74 94 108 139 10.6 103 32 144 30 128 -05 123 30 115 -22
Wines g, 201 93 -1.7 65 10 109 06 58 101 38 16 53 -45 -45 19 19 24 24

TOTAL®

Tamari sales) and the Uruguay operation since 2013 (3) Wine includes
4) 2011 considers cider'only under.the Total




3. Recent p

A%
Organic

CLP Millons

Volumes (Th HL) 13,667 11.2% 4.4%
743,474 10.9% 9.0%
392,145 13.6% 11.8%

52.7%

4307 13.2% 6.6%
243,976 13.4% 11.7%
128,316 14.7% 13.3%

52.6%

Net Sales

Gross Profit

Gross margin (%)

34,063 1.8% 2.7%
14.0%

17,388 20.8% 22.6%
47862 6.2% 6.0%
19.6%

et 111,303 29% 2.7%
15.0%
68,924 20.8% 22.6%

161,943 151,485 6.9%  6.1%

EBM" margin (%)

NetIncome 76

EBITDA®

EBITDA® margin (%)  196% 20.4%

(1) EBIT is equivalent to Operating R
and Amortization) used in the 20-F forr

29
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Key takeawa

6. ...run by experienced controlling 1. Leading multi-category branded
shareholders and management. beverages player...

-~ - -
5. ...with substantial opportunities it 2. ...driven by a unique
i0 A world
to continue growing... PRt business model...

CCY.

4. Outstanding track record and 3. ...with strong presence in
proven financial strength... highly attractive markets.

31









